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C anada promotes itself as an
energy superpower. While
Canadian capacity to pro-

duce and distribute energy both
domestically and abroad is strong,
Canada needs partners with the
financial strength and technical
expertise to facilitate necessary deals
and infrastructure investments.   

This Globe and Mail special
report – produced in co-operation
with the Canada Europe Roundtable
for Business (CERT), which brings
together international decision mak-
ers to discuss energy policy concerns
and facilitate bilateral trade and
investment – will elevate awareness
of issues surrounding Canada’s ener-
gy potential.

Among its topics, this report
will discuss:

Finances. Canada needs global-scale
wealth to become an energy super-
power. How may Canada strengthen
ties with London and Europe’s
financial centres? 

Environmental challenges. While
eco challenges remain, many compa-

nies are implementing innovative
solutions such as carbon capture and
storage technologies, as a net energy
exporter, Canada faces steep chal-
lenges regarding its Kyoto commit-
ments. How must Canada consider
its energy status when negotiating its
next wave of commitments to a
global climate change pact?

Labour and infrastructure. Labour
and infrastructure shortages, partic-
ularly in the oil sands, are causing
governments to review current royal-
ty and regulatory structures in efforts
to become more sustainable.

Nuclear. Canada is the world’s
largest supplier of uranium for
nuclear energy and is also a leader in
nuclear power production. How
may Canadian and foreign nuclear
firms contribute to global energy
security? 

Natural gas. Canada’s natural gas
reserves generally face greater techni-
cal challenges and regulatory con-
straints than markets such as the
Middle East. Despite some setbacks,

Canadian natural gas projects are
going forward and companies are
making record profits.

Global markets. While the U.S. is a
key client, Canada has an opportu-
nity to supply to other regions and
participate in markets worldwide.
For example, Canadian firms are
operating in the UK and North Sea,
employing innovative technologies
that enable enhanced resource
recovery.

WHY REACH GLOBE AND MAIL
READERS?
The Globe and Mail reaches the
most educated, affluent and influen-
tial newspaper readership in Canada
– significantly greater than any other
national newspaper in Canada.

> The Globe and Mail reaches more 
Canadians with:
• A university graduate education,

household income $100K or 
higher, personal income $60K or
higher, senior management titles
and manager/professional 
occupations than any other

weekday newspaper in Canada
• Investors with portfolios of  

$250,000+

> The  Globe and Mail reaches over 
1.3 million readers daily from
coast to coast. 

> The Globe and Mail is the 
#1-read publication by Canada’s
senior executives, read by 71% of
all executives and by 76% of all
presidents, CEO’s and Chairmen.

REACH YOUR AUDIENCE:
This special supplement will
include a limited number of
one-eighth, quarter-, half- and
full-page advertising positions.
Bonus: The Globe will re-print
additional copies of the report and
provide a PDF e-version.

Included with your print 
advertisement, this report will
appear online at globeandmail.com
for 7 days and thereafter will be
archived for 90 days. 
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